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Learning Objectives

The Learning Objectives (LO) are designed to help guide the students as they study the material in the chapter.  These LOs can also be used by you as essay items on exams.  The pages upon which the information can be found to answer the LOs are given in parentheses.  

1-1. Describe the common features used to define "personality."  (pp. 5-6)

1-2. Discuss the scope of personality psychology by describing what personality psychologists do.  (pp. 6-14)  

1-3. Explain the basic characteristics of the clinical approach to research in the study of personality psychology.  (pp. 14-21)  

1-4. Discuss the characteristic strengths and limitations of the clinical approach to research in personality psychology.  (p. 22)

1-5. Explain the characteristic features of the correlational approach to research in the study of personality psychology.  (pp. 22-26)

1-6. Explain the third-variable problem in personality research.  (pp. 25-26)

1-7. Discuss the characteristic strengths and limitations of the correlational approach to research in personality psychology.  (pp. 26-27)

1-8. Discuss the characteristic features of the experimental approach to research in the study of personality psychology.  (pp. 27-30)

1-9. Discuss the characteristic strengths and limitations of the experimental approach to research in personality psychology.  (pp. 30-31)

1-10. Describe the ethical issues associated with conducting research in personality psychology.  (pp. 31-33) 

1-11. Discuss the proposed solutions to the ethical issues associated with conducting research in personality psychology.  (pp. 33-35)


Key Terms 






 

After reading the chapter, the students should be able to discuss these key terms.   These key terms can be used as items to be defined on exams.  The pages upon which the key term is discussed are given in parentheses. 

personality (p. 3)



personality psychologist (p. 3)


theory (p. 6)
 

parsimony (p. 9) 

hypothesis (p. 9) 

personality development (p. 10)           

personality assessment (p. 10) 

psychotherapy (p. 11) 

psychotherapist (p. 11)
                     

case study method (p. 14)

individual interview (p. 17)

rapport (p. 17)

personal document (p. 19)

psychobiography (p. 19)

content analysis (p. 20)

generalizability (p. 22)


subject biases (p. 22)


researcher biases (p. 22)

correlational research (p. 22)

scatter plot (p. 22)


positive correlational relationship (p. 24) 

negative correlational relationship  (p. 24)

correlation coefficient (p. 24)


                   third-variable problem (p. 25)

experimental research (p. 27)
        

independent variable (p. 27) 

dependent variable (p. 27)

group mean (p. 27)

experimental control (p. 27)

random assignment (p. 27)

standardization of procedures  (p. 28)

control group (p. 29)

meta-analysis (p. 30)

laboratory research (p. 30)

                   field research (p. 31)

experimenter bias (p. 31)

deception (p. 32)

informed consent (p. 33)

debriefing session (p. 33)

American Psychological Association (p. 35)

ethics review board (p. 35)

CLASSROOM ENHANCEMENT 
HOW DO YOU DEFINE "PERSONALITY"?: The section titled “How Personality Psychologists Define Personality” on pages 4-5 provides some definitions of personality offered by eminent personality psychologists.  You can build on this material by using a very simple in-class activity.  This activity requires the students to provide their own definition of personality.  To start the activity, have the students take out a blank sheet of paper and then read to them the following instructions:

Please write your definition of the word "personality."  In addition,

try to provide an example based on yourself or someone you know

well that will illustrate your definition.

After all of the students have completed their definitions, depending on the class size, you can either ask them to read out loud what they have written or collect them and read some to the class.  When discussing these definitions, mention common themes, such as the extent to which students focus on defining personality by what the person does, the traits one possess, or the

impact of culture.  

You can incorporate Lecture Supplement Table 1-1: Common Features of Definitions of Personality into some additional lecture material in support of this in-class activity.   

Suggested PowerPoint® Material:

The following PowerPoint® slides can be used in support of the material related to this topic: 


1-1: Common Features of Definitions of Personality (Brief)




1-2: Common Features of Definitions of Personality (Detailed)
DEMONSTRATING THE DIVERSITY OF PERSONALITY THEORIES: Figure 1.1 on page 8 of the textbook illustrates how the same behavior can be explained from different viewpoints of personality.  You can incorporate the material in Figure 1.1 into a classroom activity and discussion by having students provide explanations for other examples of behavior.  Start this activity by listing five or six different behaviors (e.g., male and female differences in response to being cut off in traffic; studying alone vs. studying in a group; selecting a college major or career).  Next, have the students write an explanation for each of the behaviors.  Finally, depending on the size of your class, have different students read one or two of their explanations to the class.  For each explanation given, indicate if the explanation is consistent with one of the viewpoints of personality discussed in the text.  This classroom activity/discussion will illustrate to the students the nature of the viewpoints of personality and help them begin thinking like personality psychologists. 

To help you develop some supplemental material on the various viewpoints of personality presented in Figure 1-1, I would recommend the following chapters from the Handbook of Personality: Theory and Research (John, Robbins, & Pervin, 2008): 

        Viewpoint of Personality            Chapter in Handbook of Personality


_________________________________________________________________

Biological







Chapter 11: Toward a “Molecular Psychology” of Personality (by, Turhan Canli, pp. 311-327)

Evolutionary





Chapter 2: Human Nature and Individual Differences: Evolution of Human Personality (by David M. Buss, pp. 29-60)
Behavioral         


Chapter 18: Self-Regulation (by Matthew
T. Gailliot, Nicole L. Mead, & Roy F. Baumeister, pp. 472-491)

Psychoanalytical


Chapter 3: Psychoanalytical Approaches 
to Personality (by Drew Westin, Glen O Gabbard, and Kile M. Ortigo, pp. 61-113)

Cognitive     





 Chapter 7: Toward a Unified Theory of Personality: 
 Integrating Dispositions and Processing   

 Dynamics within Cognitive-Affective 
 Processing System (by Walter Mischel and  Yuichi Shoda, pp. 208-242)

Cultural








Chapter 21: Culture and Personality (by Verónica
 Benet-Martinez and Shigehiro Oishi, pp.  

 542-567)
_________________________________________________________________

Supporting Reference:

John, O. P., Robins, R. W., & Pervin, L. A. (Eds.).  (2008).  Handbook of 
personality: Theory and research (3rd ed.).  New York: The Guilford Press.

Suggested PowerPoint® Material:

The following PowerPoint® slide can be used in support of the material related to this topic: 

1-5: Six Theoretical Viewpoints (Figure)
IN-CLASS ACTIVITY DEMONSTRATING THE CULTURAL CONTEXT OF PERSONALITY THROUGH PERSONAL ADS: The “Cultural Context of Personality” feature on pages 8 and 9 examines how different cultures vary in the emphasis they place on individual expression by illustrating two examples of personal ads placed by individuals from different cultures.  As an in-class activity, you could have students write some personal ads of their own.  More specifically, without putting their names on them, ask students to write two personal ads for themselves—one from a Western viewpoint and one from an Eastern viewpoint.  You could then collect these statements and read some of them aloud to illustrate how the particular cultural perspective alters the way students present themselves.  You can generate some class discussion by asking students how the nature of their self-presentation differed, depending on the cultural perspective taken.  

DEMONSTRATING IMPLICT THEORIES OF PERSONALITY: Implicit beliefs about personality are common-sense beliefs people have about personality.  Such beliefs are used by individuals to help make inferences about their own behavior and the behavior of others.  To help students examine some of their implicit beliefs about personality, you can use the Implicit Personality Theories (IPT) Scale (Wang, 1997).  The IPT Scale is a nine-item, Likert-type rating scale containing a series of statements reflecting "folk wisdom" or "naïve theories" about personality (e.g., "People are what they are" because they are born with certain characteristics and tendencies.)  After students have completed the IPT Scale, you can then begin a discussion by asking the students to indicate what evidence or examples they can provide that supports their beliefs.
Supporting Reference:


Wang, A. Y. (1997).  Making implicit personality theories explicit: A 



classroom demonstration.  Teaching of Psychology, 24, 256-262.

DEVELOPING LECTURE MATERIAL ON THE SCOPE OF THE STUDY OF PERSONALITY PSYCHOLOGY: Pages 6 through 14 in the textbook present a discussion regarding the scope of the study of personality psychology by considering such topics as theory development, personality research, personality development, personality assessment, and applications in personality psychology.  If you would like to supplement the information in the textbook with some lecture material, a great source for this information is the Handbook of Personality: Theory and Research (3rd ed.) edited by Oliver P. John, Richard W. Robins, and Lawrence A. Pervin (2008), which contains specific chapters related to the above topics.  Here is a list of the topics and the corresponding chapters in the Handbook: 

              Topic in Textbook                  Chapter in Handbook of Personality

_________________________________________________________________

Theory Development &         
Chapter 1: History of Modern Personality Personality Research            










Theory and Research (by Nicole B. 

                                       


 Barbenbaum and David Winter, pp. 3-26)


Personality Development      
Chapter 13: Parents’ Role in Children’ 

Personality Development: The Psychological Resource Principle (by 

Eva M. Pomerantz and Ross A. Thompson, pp. 351-374)                                                    


Personality Assessment       
Chapter 5: The Five-Factor Theory of























 Personality (by Robert R. McCrae and Paul























 T. Costa, Jr., pp. 159-181)

Applications in                        Chapter 31: Personality and Health: A


Personality Psychology





Lifespan Perspective (by Sarah E. 





















Hampson and Howard S. Friedman, pp. 





















770-794)


_______________________________________________________________
Finally, you can incorporate Lecture Supplement Table 1-2: The Scope of the Study of Personality Psychology into some additional lecture material in support of this topic. 

Supporting Reference:
John, O. P., Robins, R. W., & Pervin, L. A. (Eds.).  (2008).  Handbook of 
personality: Theory and research (3rd ed.).  New York: The Guilford Press.
Suggested PowerPoint® Material:

The following PowerPoint® slides can be used in support of the material related to this topic: 

1-3: The Scope of the Study of Personality (Brief)
1-4: The Scope of the Study of Personality (Detailed)
USING PESONALITY IN THE DESIGN AND PROMOTION OF PRODUCTS:  An interesting application of personality psychology has been in the area of marketing and consumer behavior.  An example of this application appears in the “Applications in Personality Psychology” presented on pages 12 and 13 featuring how personality factors are incorporated into the design and marketing of automobiles.  To stimulate some in-class discussion, you could ask your students how they might use this research in the development and marketing of other products, such as clothes, furniture, and soft drinks.  

UNCOVERING LIVES THROUGH PSYCHOBIOGRAPHICAL RESEARCH: You can supplement the material in the "A Closer Look" feature on pages 19-20 discussing the psychobiographic methodology by examining two sources by Alan C. Elms.  The first is a book chapter by Elms (2008) titled Psycho-biography and Case Study Methods.  In this chapter, a discussion of the basic elements of doing psychobiographic research is presented, including a “Step-by-Step” guide (p.100).  In addition, information on some of the common applications of psychobiolographic research are presented, including diagnostic clinical case studies and predicting political candidates’ performance in office.  
The second source is a book by Alan C. Elms titled Uncovering Lives: The Alliance of Biography and Psychology.  In this book, Elms discusses the psychobiographical approach to research by examining case studies from Sigmund Freud to Isaac Asimov, from B. F. Skinner to Saddam Hussein.  Even if you do not use this book as a source of lecture material, I still recommend you read it for the interesting material it contains.
Finally, you can incorporate Lecture Supplement Table 1-3: Characteristic Methods of the Clinical Approach and Table 1-4: Characteristic Strengths and Limitations of the Clinical Approach into some additional lecture material in support of this topic. 

Supporting References:

Elms, A. C. (1994).  Uncovering lives: The uneasy alliance of 
biography and
 psychology.  New York: Oxford University Press.  

Elms, A. C. (2007).  Psychobiography and case study methods.  In
R. W. Robbins, R. C. Fraley, & R. F. Krueger, (Eds.).  (2007). 
Handbook of personality: Theory and research (3rd ed., pp. 97-113).  
New York: The Guilford Press.
Suggested PowerPoint® Material:

The following PowerPoint® slides can be used in support of the material related to this topic: 

1-7: Methods of the Clinical Approach (Detailed)
1-8: Evaluation of the Clinical Approach (Brief)
1-9: Evaluation of the Clinical Approach (Detailed)
IN-CLASS ACTIVITY DEMONSTRAING THE ANALYSIS OF SOCIAL NETOWRKING SITES AS EXPRESSIONS OF PERSONALITY: The “A Closer Look” feature on pages 19 and 20 examines how the personality of individuals can be examined by looking at personal documents, such as diaries, letters, and speeches.  As an extension of this information, you could discuss the work of Simine Vazire and Sam Gosling (2004) dealing with how people project their identities through personal Web sites.  As part of an in-class activity and to promote some in-class discussion, you could ask your students how they might use the information individuals post on their social networking pages to examine the personality of these individuals.  As part of this activity, you could bring up the web pages of some of the faculty on the campus’ departmental homepages, since this is public information.  You could then ask the students to indicate how these faculty members express their identity though their web pages.  Or, if you have your own social networking page and feel comfortable sharing it with students, you could display it to the students.
Supporting Reference:
Vazire, S., & Gosling, S. D. (2004).  e-Perceptions: Personality impressions

based on personal Web sites.  Journal of Personality and Social Psychology, 87, 123-132.

MORE ON RESEARCH METHODOLOGY: If you would like to develop more lecture material on the correlation and experimental approach, you might consider doing so on such topics as sampling techniques, the third-variable problem, experimental control, and research ethics.  To help with this lecture material, you can use as a resource any textbook used in an undergraduate research methods course.  A brief (i.e., 252 pages) but outstanding source is an undergraduate research methods textbook designed specifically for personality psychology written by Kathleen M. White and Joseph C. Speisman titled Research Approaches to Personality.  This book covers all of the basic research approaches and the related issues.  
Supporting Reference:  


White, K. M., & Speisman, J. C. (1982).  Research approaches to


Personality.  Monterey, CA: Brooks/Cole Publishing Company.     
GOING BEYOND THE MORE TRADITIONAL RESEARCH METHODS:  If you would like to supplement the discussion of the material presented in the textbook on the three basic approaches with some other approaches to studying personality, I recommend you consider the following topics from chapters in the Handbook of Research Methods in Personality Psychology:


Chapter 7: Mining Archival Data (by Phebe Cramer, pp. 114-129)


Chapter 8: Using the Internet for Personality Research (by R. Chris Fraley, 



pp. 130-148)


Chapter 10: Cross-Cultural Personality Research (by Verónica Benet-



Martinez, pp. 170-189)


Chapter 11: Measuring Personality in Nonhuman Animals (by Simine 



Vazire, Samuel D. Gosling, Audrey S. Dickey, and Steven J. Schapiro, 



pp. 190-206)
Supporting In-Class Activity: You can easily turn your supplemental lecture materials on these various research methods into a lively in-class activity by asking your students how they might these use these different methodologies to investigate topics related to personality that they might find interesting.  For example, you could ask them how they might study the personality trait of “thrill seeking” using each of these four different methods.   
Supporting Reference:


Robins, R. W., Fraley, R. C., & Krueger, R. F. (Eds.).  (2007).  Handbook of 






Research Methods in Personality Psychology.  New York: The 






Guilford Press.

OVERVIEW OF RESEARCH METHODS:  Your students might find it helpful if you take some class time to do a simple overview of the different research methods.  This can be done easily by developing some additional lecture material using the supporting materials listed below. 
The Clinical Approach:

Lecture Supplement Table 1-3: Characteristic Methods of the Clinical Approach

Lecture Supplement Table 1-4: Characteristic Strengths and Limitations of the Clinical Approach   
The Correlational Approach:

Lecture Supplement Table 1-5: Characteristics Features of the Correlational Approach, 

Lecture Supplement Table 1-6: Characteristic Strengths and Limitations of the Correlational Approach
The Experimental Approach:

Lecture Supplement Table 1-7: Basic Principles of the Experimental Approach
Lecture Supplement Table 1-8: Characteristic Strengths and Limitations of the Experimental Approach 
Suggested PowerPoint® Material:

The following PowerPoint® slides can be used in support of the material related to this topic: 

The Basic Approaches to Research Methods:

1-6: Research Methods in Personality Psychology (Brief)
The Clincal Approach:


1-7: Methods of the Clinical Approach (Detailed)

1-8: Evaluation of the Clinical Approach (Brief)

1-9: Evaluation of the Clinical Approach (Detailed)
The Correlational Approach:


1-10: The Correlational Approach (Brief)


1-11: The Correlational Approach (Detailed)


1-12: Scatter Plot Illustrating a Correlational Relationship (Figure)


1-13: Types of Correaltional Relationships (Detailed)


1-14: Scatter Plot Illustrating a Positive Correaltional Relationship (Figure)


1-15: Scatter Plot Illustrating a Negative Correlational Relationship (Figure)


1-16: Scatter Plot Illustrating an Uncorrelated Relationship (Figure)


1-17: Interpreting Correlational Relationships (Detailed)
1-18: Scatter Plots Illustrating the Strength of Various Correlational 



 Relationships (Figure)
1-19: Scatter Plots Illustrating the Strength of Two Positive Correlational 



 Relationships (Figure)
1-20: Scatter Plot Illustrating the Strength of an Uncorrelated Relationship 



 (Figure)


1-21: Scatter Plots Illustrating the Strength of Two Negative Correlational 





 Relationships (Figure)


1-22: Part 1: The Third-Variable Problem (Figure)


1-23: Part 2: The Third-Variable problem (Figure)


1-24: Evaluation of the Correlational Approach (Brief)


1-25: Evaluation of the Correlational Approach (Detailed)
The Experimental Approach


1-26: Basic Principles of the Experimental Approach (Brief)


1-27: The Experimental Approach (Detailed)


1-28: Basic Principles of the Experimental Approach [Systematic Intervention] 





(Detailed)


1-29: Basic Principles of the Experimental Approach [Systematic Observation] 





 (Detailed)
1-30: Basic Principles of the Experimental Approach [Experimental Control] 



 (Detailed)



1-31: Evaluation of the Experimental Approach (Brief)


1-32: Evaluation of the Experimental Approach (Detailed)
OVERVIEW OF RESEARCH ETHICS:  Your students my might it helpful if you take some class time to do a simple overview of the different ethical concerns and solutions to conducting research.  This can be done easily by developing some additional lecture material using the supporting materials listed below. 
Basic Ethical Issues:
Lecture Supplement Table 1-9: Some Ethical Concerns in Personality Research

Basic Solutions to Basic Ethical Issues:

Lecture Supplement Table 1-10: Some Possible Solutions to the Ethical
Concerns in Personality Research

Suggested PowerPoint® Material:

The following PowerPoint® slides can be used in support of the material related to this topic: 

Basic Ethical Issues:


1-33; Ethical Concerns (Brief)


1-34: Ethical Concerns (Detailed)
Basic Solutions to Basic Ethical Issues:



1-35; Solutions to Ethical Concerns (Brief)


1-36: Solutions to Ethical Concerns (Detailed)
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LECTURE SUPPLEMENT TABLES

Table 1-1: Common Features of Definitions of Personality

Table 1-2: The Scope of the Study of Personality Psychology

Table 1-3: Characteristic Methods of the Clinical Approach

Table 1-4: Characteristic Strengths and Limitations of the Clinical Approach                 

Table 1-5: Characteristics Features of the Correlational Approach

Table 1-6: Characteristic Strengths and Limitations of the Correlational                            



  Approach 

Table 1-7: Basic Principles of the Experimental Approach

Table 1-8: Characteristic Strengths and Limitations of the Experimental                            


  Approach

Table 1-9: Some Ethical Concerns in Personality Research

Table 1-10: Some Possible Solutions to the Ethical Concerns in Personality

                  
 Research

Table 1-1

Common Features of Definitions of Personality  

Common Features                 Examples                         Research Issues _________________________________________________________________

Uniqueness of          
While Joe responded to      

What is the nature of this  

the Individual:          
receiving a "D" on his         

uniqueness (e.g., unique

Each person is         
history test by reviewing    

combinations of traits or

different.                   
the quality of his class        

genes or different learning

                                  notes, Sam dealt with         

histories)?

                                  his "D" by going to a  

                                  local pub to "drown" his

                                  misery.

Uniformity of           

Rosemary is very friendly   

To what extent do           

Behavior:                  
towards her fellow               

situational and personality

Behavior of the        
employees at work and        
factors interact to   

Individual is              
her guests at the parties     

determine our behavior?

consistent over        
she gives.

time and across

situations. 

Content and             
Because Mary has failed     
How do our expectations   

Processes:               
her French test, she also     
in one situation influence 

Personality               
expects to fail her                
our behavior in other 

consists of               
psychology test and,          

situations? 

something that        
therefore, does not study

influences                 
for it that night.

behavior.

Table 1-2

The Scope of the Study of Personality Psychology

                                                   


                    








Related

Area of Study                Brief Description                   
 Research Examples __________________________________________________________________

Theory              

The formulation of theories      

Is the motivating force 

Development   

to help explain and predict       

behind human behavior 

                          

various aspects of                     
striving for superiority



     







personality. 
                   




or the resolution of 

                                                                               
unconscious conflict?

Personality        

Testing hypotheses based       

Testing the hypothesis that 

Research
    



on a particular theory               
 
individuals with a high   



    







through a program  of              
 
score on a measure of test 

                          

systematic research.                
 
anxiety will score lower on                                                                                      

 
a math exam than                                                                                                     
 
individuals with a low test                                                                                       

 
anxiety score.

Personality  
  


The investigation of those         
What personality factors

Development
  

factors contributing to the         
contribute to successful



    







nature of personality                  
adjustment to aging? 



    







development across the



    







life span.

   

Personality 
    

The development and                
How can you measure a  

Assessment
  


utilization of assessment          

person's level of 

          

    




techniques designed to             
aggression or self-esteem?



    







measure different aspects           



    







of the human personality.     

Application of


The utilization of                         
How can physicians use 
  

Personality
    


personality psychology
      



personality tests to help
Psychology
    

to help individuals
                   

diagnose coronary heart 



    







and organizations function
      
disease?          

     









more effectively. 
        


                                                                                             

Table 1-3

Characteristic Methods of the Clinical Approach

The CASE STUDY provides a comprehensive investigation of past and present factors contributing to the behavior of an individual or limited group of individuals.       
Application: By talking with other members of the Native American tribe, the 

cultural anthropologists began to develop a profile of the social skills and 

personality qualities used in the selection of the tribe’s chief.  
The INDIVIDUAL INTERVIEW obtains personal and vital information about an individual through the systematic asking of questions within an environment designed to foster a sense of trust and cooperation in the individual answering these questions.

Application: During an interview, the potential military recruit expresses views about wanting to join the military to deal with her feelings of inadequacy and rebel against what she considers to be too much control over her personal and social life by her parents.   
The ANALYSIS OF PERSONAL DOCUMENTS is the systematic analysis of information found in such personal documents as letters, diaries, speeches, or recordings which will yield information about the personality of a particular individual. 

Application: Looking at the records of the chat room discussions stored on the computer of the high school shooter indicated a desire to please others, feelings of rejection, loneliness, and hate, and a history of interests in guns and playing violent video games.  
Table 1-4

Characteristic Strengths and Limitations

 of the Clinical Approach
Characteristic Strengths:

· In-depth Understanding of the Individual: The clinical approach provides a number of techniques to study individuals in great detail.

· Study Developmental and Adjustment Processes Over Time: The in-depth understanding of the individual obtained from the clinical approach makes it possible to note developmental changes in the thoughts and behaviors of the individual, as well as to provide insight into future behavior.

· The Investigation of Extreme and Rare Events: The clinical approach can illustrate or document the existence of rare or unusual phenomena.  

Characteristic Limitations:

· Limited Generalizability: The relatively small sample sizes used in research employing the clinical methods make generalizing the findings to other much larger and/or more diverse groups of individuals difficult.

· Personal Biases: Distortions by individuals in their selective reporting of information and by researchers in their interpretation of this information are two potential sources of personal biases associated with employing methods within the clinical approach.

 Table 1-5

Characteristics Features of the Correlational Approach

Types of Correlational Relationships: A scatter plot provides a visual representation of the nature of the relationship between two variables.

Example: A researcher looks at the relationship between test
anxiety and test performance.

· Positive relationship: As the value of one variable gets larger, the corresponding value of the second variable shows an increase.


Example: As scores on the measure of test anxiety get higher,  

            
heart rate scores of the students also get higher.

· Negative relationship: As the value of one variable gets larger, the

corresponding value of the second variable shows a decrease.

Example: As scores on the measure of test anxiety get higher, the lower the grade the students believe they will obtain on the math test.

·  Uncorrelated relationship: As the value of one variable changes, there is

no systematic pattern in the change of the second variable. 

Example: There is no identifiable pattern of change between the scores of test anxiety and friendliness. 

The Correlation Coefficient: The correlation coefficient is a measure of the strength of association between two variables.  

Example: The correlation coefficient of the relationship between self-esteem and loneliness is rather low.

· The Index of the Correlation Coefficient: The index of the correlation coefficient is symbolized by the letter r  and a value ranging from 
r = +1.00 to r = 0.00 to r  = -1.00. 

Example: The correlation of self-esteem and test anxiety is r = -.48


while the correlation of self-esteem and creativity is r = +.35.

· The Strength of the Association: The closer the value to r = +1.00 or 

r = -1.00, the stronger the association between the two variables.  The closer the value is to r  = 0.00, the weaker the relationship.

Example: The relationship between self-esteem and depression is stronger than the relationship between  self-esteem and creativity.

The Third-Variable Problem: The third-variable problem is the failure to consider the possible presence of an outside variable correlated with the two variables being considered.

Example: The correlation between self-esteem and depression may be due to the style of parenting experienced by the individual.

Table 1-6

Characteristic Strengths and Limitations

 of the Correlational Approach

Characteristic Strengths:

· Exploring and Identifying Relationships: The correlational method provides an efficient means of exploring and identifying relationships between variables of interest in the early stages of theory development.

· Ethical and Procedural Considerations: The correlational method makes it possible to investigate questions that could not normally be addressed due to serious ethical (e.g., harming people) or procedural (e.g., being at the site of a natural disaster to study stress reactions) limitations.

Characteristic Limitations:

· The Third-Variable Problem: The problem of interpreting correlational relationships results when the researcher fails to consider the presence of outside variables.

· Undetermined Causal Relationships: The nature of correlational research does not make it possible to determine the causal relationship between two variables.  Such causal statements are necessary if researchers desire to explain the operation of the human personality.

Table 1-7

Basic Principles of the Experimental Approach

Basic Principles:

· Independent Variable: The independent variable is varied systematically throughout the experiment to observe what changes it creates in that aspect of personality being investigated.

Example: A researcher exposes participants to either a high-, medium-, or no-noise condition to assess their sensitivity to stress.  

· Dependent Variable: The dependent variable is the specific aspect of personality
being investigated for changes created in it by the independent variable. 

Example: The measure of stress sensitivity involves assessing changes in muscle tension in response to the different levels of noise.

· Experimental Control: Experimental control refers to precautions taken by the researcher to rule out the possibility of other explanations besides the presence of the independent variable
being proposed to account for the changes in the dependent variable.

Example: To control for other environmental factors, the researcher tests each participant separately in the same room with the same temperature at the same time of day.

· Random Assignment: Random assignment is a technique used to control for the possibility of individuals being assigned to groups in a systematic manner by guaranteeing each individual has an equal chance of being assigned to any treatment group.  

Example: The participants are assigned to one of the three noise conditions by the researcher drawing the number 1 (high), 2 (medium), or 3 (no noise) out of a box.

(Table 1-7: Basic Principles of the Experimental Approach— Continued)

· Standardization of Procedures: Standardization of procedures is employed to make sure individuals in the different treatment groups are treated identically with the exception of the level of the independent variable.

Example: With the exception of the noise level, all of the participants receive the same instructions and forms to complete under similar room conditions.

· The Control Group: The control group contains subjects who do not


receive any level of the independent variable and serve as a basis of comparison for those groups of subjects who do.

Example: The no-noise condition serves as the control group for comparison to the high- and medium-noise conditions.

· Meta-Analysis: A statistical technique designed to compare the outcomes of different studies examining a specific issue to determine the similarity and strength of the outcomes across the different studies.



Example: The researcher combines the results of 35 other similar studies examining the effect of different noise levels on various types of stress measures to determine the  general effect of noise on stress reactions.

Table 1-8

Characteristic Strengths and Limitations

of the Experimental Approach

Characteristic Strengths

· Controlled Observations: The researcher can exercise control over such things as environmental conditions and the administration of the independent variable.

· Causal Explanations: Controlling for alternative explanations strengthens the assumption that the independent variable caused the changes in the dependent variable.

Characteristic Limitations

· Group Means vs. the Individual: By analyzing group means, or the "average response," the behavior of any one particular individual is lost.

· Ethical Constraints: The administration of certain procedures is ethically not possible.  

· Generalizability of Results: Research results obtained under controlled laboratory conditions may have limited generalizability to the "real world" where the conditions are not as controlled.

· Experimental Biases: Refers to a variety of intentional or unintentional cues the researcher might communicate to the individual about what is being investigated and how the persons "ought to" respond.

Table 1-9

Some Ethical Concerns in Personality Research
Ethical Concerns:

· Stress and Psychological Harm: In some instances, individuals participating in personality research may experience some stress or psychological harm due to the nature of the procedures employed by the researcher.

Example: As part of a study of stress and impulsivity, individuals are told they will be receiving an electrical shock after hearing a loud buzzer.

· Deception:  Deception is the withholding of certain information from and/or the deliberate misleading of participants as to the actual purpose of the research.

Example: Although the individuals are told they will be receiving a shock as part of their participation in a study on stress and impulsivity, no shocks are actually delivered.
· Justification of Research Procedures: This ethical concern involves the potential danger of the researcher personally exaggerating the importance of his or her research as a means of justifying stress-inducing procedures.


Example: While the participants may feel a certain degree of 

distress because they believe they will be receiving a painful shock as part of their participation in her study, the researcher believes the knowledge gained by her work outweighs the discomfort experienced by the participants.  

Table 1-10

Some Possible Solutions to the Ethical

Concerns in Personality Research

Some Possible Solutions: 

· Informed Consent: Informed consent gives participants the opportunity to decide, based on a reasonable description of the procedures, if they wish to volunteer for the research project.

Example:  In a study supposedly examining “interpersonal dynamics,” the participants are told that there is the possibility of some individuals receiving harsh feedback after the group discussion but they can withdraw from the session anytime they desire.  

· Debriefing: Debriefing involves the researcher disclosing the true nature of the research to the participants, explaining why the procedures were necessary, and indicating what knowledge will be gained by the research. Debriefing helps to maintain a positive working relationship between the researcher and participants in the research.

Example: At the end of the research session, the individuals are told that the real purpose of the study was to examine the effect of feedback on self-esteem and that  all of the feedback ratings were made up and randomly assigned. 

· Ethical Guidelines: Ethical guidelines outlined by the American Psychological Association are to be used when designing and implementing research in personality.

Example: The professor makes sure to train her research assistants on how to obtain informed consent from the participants before they are allowed to conduct their study on the effects of ego threat on self-esteem.

· Ethics Review Boards: Ethics review boards help to make sure researchers adhere to ethical guidelines when designing and implementing personality research.    

Example: Before being able to conduct the research on feedback and self-esteem, the project is reviewed by a panel of judges on the university’s research review committee.   

Complimentary Lecture Material on the

Application of Personality Psychology
This complimentary lecture can be used to support the material presented on page 11 of the textbook focusing on the application of personality psychology to business and economics.

__________________________________________________________________

A Money-Making Personality:

 Personality Correlates of Successful Small-Business Owners

In his research, Alan Carsrud, of Florida International University, investigates the relationship between the personality of small-business owners and the success and productivity of their firms. The measure of personality Carsrud uses in this research is the Work and Family Orientation Inventory, or the WOFO for short (Helmreich & Spence, 1978). The WOFO is a 23-item scale measuring three aspects of an individual’s motivation to achieve success: mastery, work orientation, and competitiveness. The mastery subscale of the WOFO assesses an individual’s preference for challenging tasks: “If I am not good at something, I would rather keep struggling to master it than move on to something at which I may be good.” The work orientation subscale assesses positive attitudes toward work: “Once I undertake a task, I like goofing up and not doing the best I can.” The competitiveness subscale assesses an individual’s desire to succeed in interpersonal situations: “I enjoy working in situations involving competition with others.”

In one study, Carsrud and his colleagues (Carsrud, Olm, & Thomas, 1984) asked 96 owners of retail building supply firms in the South and Southwest United States, having gross annual sales between $500,000 and $28,000,000, to complete the WOFO. The results of this study indicate that the greater the owner’s sense of mastery, work orientation, and competitiveness, the more financially successful the business, as measured by annual sales and worker productivity (total annual sales divided by the total number of employees). Thus, these results do seem to suggest that the personality of the owner may play a role in the success of the business.

If these results continue to be validated by future research, it is possible that in addition to asking loan applicants for a financial statement listing their assets and credit ratings, a bank’s business loan officer might also ask them to complete a measure of achievement motivation in order to assess the chances of their business succeeding and paying back the loan. Such a possibility suggests that personality research has some very interesting implications for the business and finance community (Wong & Carducci, 1991).

Supporting References:

Carsrud, A. L., Olm, K. W., & Thomas, J. B. (1984, June). Small business productivity: Relationship of owner’s personality to organizational success. In M. Wortman (Ed.), Proceedings of the 29th World Conference, International Council on Small Business. Chicago
Helmreich, R. L., & Spence J. T. (1978). The work and family orientation questionnaire: An objective instrument to assess components of achievement motivation and attitudes toward family and career. JSAS: Catalog of Selected Documents in Psychology, 8, 35. (Ms. No. 1677)

Wong, A., & Carducci, B. J. (1991). Sensation seeking and financial risk taking in everyday matters. Journal of Business and Psychology, 5, 525–530. 

Test item for this complimentary lecture material.

1-1 Test Question: Ans. e: Complimentary Lecture
In a study of business owners, it was found that high scores on the WOFO subscale of _______ was associated with being more financially successful.

a. mastery

b. work orientation

c. competitiveness

d. a & c

e. a, b, & c

PAGE  
25

